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HOUSE

& GARDEN has, for 60 years, set the gold standard in design and

decoration for the home. Where House & Garden leads, other home interest

titles follow.
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Dominic Bradbury meets Spanish-born jewellery designer Monica Vinader
and her husband, Nick, a fishing and field-sports consultant, who have found
tranquillity and inspiration on the north Norfolk coast
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Editorial DNA

HOUSE & GARDEN COVERS
“THE WELL-LIVED LIFE”.

AS WELL AS COVERING THE

MOST BEAUTIFUL HOMES |n Slder fwme d

AND GARDENS, HOUSE & decoralor’s ntebook » swaich - shopping « focus
GARDEN EXTENSIVELY b
FEATURES TRAVEL, WINE & h
FOOD, LIFESTYLE AND L 4 U
SHOPPING. | W\F
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The Facts

CIRCULATION: 127,611
READERSHIP: 638,000
SUBSCRIPTTONS: 37,759
AB READERS: 45%
ABC1 READERS: 76%
AVG. HHI: £101,400
MALE/FEMALE.: 32:68
AVG. AGE: 20
LONDON / SE: 8%

Sources: ABC January-June 2011 (print and digital figure) / NRS January-June 2011 /
House & Garden Reader Survey November 2008
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= 45% AB (INDEX 169)

= 15% PENETRATION OF HOMES WORTH
L1IM+

= FIVE TIMES MORE LIKELY TO OWN A
HOME WORTH 1M+

= AGED 45+ 62%

* AGED 25-44 32%

* AVERAGE HOUSE VALUE: £891,000

" 46% OWN THEIR HOMES OUTRIGHT

= MORE AB READERS THAN HARPERS
BAZAAR, VANITY FAIR AND TATLER
COMBINED

* A GENUINE, HIGH VOLUME AFFLUENT
AUDIENCE

Source: NRS January-June 2011 / House & Garden Reader Survey 2009 / TGI
Double Base 2008/2009 / TGl GB 2009 Q4




HOUSE

& GARDEN

Unique Audience

54% OF HOUSE & GARDEN READERS DON’T READ
ANY OTHER upmarket home interest TTTLE.

7 9 0/0 OF HOUSE & GARDEN READERS DON’T READ
ANY OTHER upmarket women’s TITLE.

Percentage of readers who don’t read. . .

HOMES & GARDENS: 67%
COUNTRY LIVING: 84%
ELLE DECORATION: 92%
WORLD OF INTERIORS: 95%
VOGUE: 81%
TATLER: 94%
VANITY FAIR: 95%

HARPER'S BAZAAR: 95%

Source: NRS January-June 2011
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Spend on home

OVER THE LAST THREE YEARS,
HOUSE & GARDEN’S AB
READERS HAVE SPENT AN

AVERAGE OF {]3,205

ON THEIR HOMES -

/3 %0 MORE THAN THE
AVERAGE ab CONSUMER.

Source: TGl Premier Double Base 2010 / 2011
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ISSUE

SECTION / SUPPLEMENT

FINAL SIGN OFF DATE

February 2012
on sale: 6" January 2012

Editorial: Lighting feature

29t November 2011

March 2012
on sale: 3" February 2012

Editorial: Bathrooms
Promotions (section): Pesfect
Getaways; short-haul escapes,

including European resorts, hotels
and villa rentals

4 JTanuary 2012

ISSUE

SECTION / SUPPLEMENT

FINAL SIGN
OFF DATE

August 2012
on sale: 7% July 2012

Editorial: Kitchens

6™ June 2012

September 2012
on sale: 4" August 2012

Editorial: Conservatories; flooring

4t July 2012

April 2012
on sale: 3" March 2012

Editorial: London Design Week
Promotions (section): Family Travel,
everything for family travellers, from

stress-free beach destinations to

adventure holidays

Promotions (supplement): Design

Centre Chelsea Harbour

31* January 2012

October 2012

Editorial: London Design Festival

May 2012
on sale: 7" April 2012

Editorial (section): Outdoor Living
editorial (supplement): Hotels by
Design — a stand alone, editorial
supplement dedicated to world-wide
hotel design, which explores the
overlap and influence design in
hotels and the home

7% March 2012

on sale: 1% September . P review . ¥ August
9019 Promotions (supplement): Design 2012
Centre Chelsea Harbour
Editorial (supplement): Green by
Design
November 2019 Editorial (feature): Tableware 5™ September

on sale: 6" October 2012

Promotions (section): Great Escapes
& Spas; long-haul escapes,
including tropical beach resorts
worldwide

2012

December 2012
on sale: 3" November

2012

Editorial (section): Christmas
gifts, decoration and food
Gourmet supplement

31 October
2012

June 2012
on sale: 5" May 2012

Editorial: Summer Living
Special Section:
100 Top Designers

4t April 2012

July 2012
on sale: 2" June 2012

Editorial (feature): Beds and
bedlinen
Promotions (supplement): kitchens
& bathrooms
Special Section:
100 Top Designers

29t April 2012

January 2013
on sale: 1t December

2012

Editorial (section): Winter Living
promotions (supplement): Gourmet
Travel; featuring the most exciting
foodie destinations around the
world, this stand-alone supplement
contains a wealth of ideas and
inspiration for today’s traveller

315t October
2012




